the first show about love

in gaming



Th et el ecom category Youth (14-24) are 1.5 times more

likely to plan switching operators
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Challenge:

To connect with
youth through
gaming and become
their teammate.

Engage young target
audience with brand
interaction

Actualize beeline's "share
everything" product

Gaming subtly builds our image as

an innovative brand



«share everything»:




"share everything
— IS hot a gaming
product, but we
found an
intersection with

gamer insights

Insight

There Is still a stereotype that gaming
negatively affects communication with
the opposite sex. Many people worry
that games can become a barrier to
building healthy relationships.

"A gamer boyfriend — a tragedy for the family. Stay strong"

&

"Leave him. Been in such
relationships, person doesn't care
about you, only the game matters/ |
was in such a relationship — he didn't
care about me, only about the game,,
you could be dying and he won't
notice"
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' Bpocali ero . CocTtosina B Takux
OTHOLUEHUSIX ,4efloBEK MfeBaTb Ha Bac
eMy BaXKHa urpa v Bce , ymupaTb byguTe

. HE 3aMETUT

Survival guide: how to live with a hardcore gamer"
"Everyone else has normal boyfriends, but yours is a gamer?"



beeline decided
to break this
stereotype

and even inspire couples
to choose gaming
as a shared hobby




*wWhere love wins



What players shared: ~

In "share everything" matches, couples controlled one character, distributing game time
between themselves. Just like in beeline's service of the same name, people share
gigabytes and minutes with loved ones

Share everything
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What viewers shared: s
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Impact:

: CTpum cynep

Traditionally "toxic" gamer audiences

sms Thank you so much for this tournament from Vadim and Elya <3, we got a nice

embraced ‘th'S unconventlonal "SOft" format atmosphere, excellent emotions and experience! Huge thanks to everyone, from

After tournament Completion, we received 3:46:15 defOlker: Isms Cnacwbo Sonblwoe 3a aToT
TYPHMP OT Bagmma n 3nu <3 , Mol

requests for a second season. From S S A R A

viewers, players, and hosts alike OTNMUHBIE IMOLMM W BNEUATNEHNA!
OrpomHoe acem cnacwbo, or

As a result, we created a unique event for teresing tournamen

gamers that took its own niche, introduced 8:46:38 rhadeii: TYpHUP UHTEPECHbI

the audience to our product, and supported

our global goal — becoming a true Tanks s hstr he e s veryfnand excig

teammate for gamers nacwbo 3a nposegerHbin TypHUp! bbino ouers seceno u
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PROJECT KPIs AND RESULTS

Increased consideration of beeline Increased consideration of beeline

as a mobile operator as an internet provider among youth

+18% vs +9%* +21% vs +12%*

Attribute growth Awareness growth of the service “Share Everything”
«l trust this brand» +32% vs +24%* (Ha Bcex)

+19% vs + 7%* +30% vs +24%* (Ha aboHeHTOB 6unaiH)

Attribute growth POCT pacCMOTPEHUS NOAKNIOUYEHMNS]

«a brand for people like me» ycnyru «denu Bcé»

+15% vs + 5%* c 34% po 58% (all users)

¢ 49% po 72% (beeline users)

Total reach Total views
8 204 094 vs 7 000 000* 530 397 vs 147 000*

*own benchmark of special projects implemented within Beeline’s gaming strategy 2023-2024
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Solution: |

We created a Counter-Strike tournament for
couples in love, styled as a 2000s love show —
with romantic video profiles, a confession

x ’ oNe T = Thanks for hosting the tournament! It was very fun and exciting! room, and SMS chat during broadcasts
EDUNTER ‘ We're looking forward to the same next year@ for flndlng soulmates.
‘ - 8:46:15 defOlker: Isms Thank you so much for J .
SmII(E this tournament from Vadim and Elia <3, The tournament featu red "Share Everyth|ng"

we got a pleasant atmosphere, great
emotions and impressions!
Huge thanks to everyone, from
organizers to hosts and other
participants! <3

matches where couples controlled one
character, sharing gameplay time. This natively
explained the essence of beeline's service

of the same name.

Challenge:

Promote the "Share Everything" within the
gaming community — a service that allows
group members to share gigabytes and

minutes.

And proved that gaming isn't a barrier
to relationships.

Insight:

There's a common belief that
gaming and romantic relationships
are incompatible

+18pp

from 20% to 38%
“l trust this brand”

+15pp

from 13% to 28%
“a brand for people

+ 32pp like me” *

awareness of the service + 18 p p

“Share Everything”

\__/
> 8200 000

total reach !

increase in consideration
“mobile operator”



